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Simon CHAPMAN BA PhD 


The youngest of the people in this section (he was 15 when the First 
World Conference took place) Simon Chapman is one of the most 
forcefully committed anti-smokers, and is extremely active in 
print.(see bibliography). The thesis he submitted for his doctorate in 
Social Anthropology (1985) was on the subject of cigarette 
advertising. Eis ’baptism by fire* in Australia has led to a 
confrontational stance, supported by his own research (on 
advertising), his time as Council member with the Australian 
Consumers’ Association, being a founder-inember of the pressure group 
MOP UP, and being closely associated with the graffiti movement BUGA 
UP. Although the vagaries of higher research funding has meant that 
he has moved about a lot, his appointment at the South Australia 
Department of Health could mean a prolonged period of stability. 

1979 University of Sydney. School of Public Health 
& Tropical Medicine. 

Principal Researcher 

1980 University of Sydney. Department of 
Preventive and Social Medicine. Lecturer; 

Research Officer in Sociology & Health 
Education, Founder member of MOP UP (see 
article ’David & Goliath story’) Founder 
Member of GASP. 

1981 University of New South Wales. School of 
Public Health & Tropical Medicine. 

Commonwealth Institute of Health. Research 
Officer. 


1982 Ministry of Health, New South Wales, Advisor. 

Project Co-ordinator "Quit for Life”. Vice 
President, Australian Consumers’ Association. 


September 1983 


November 1984 


March 1985 


June 1985 


Fifth World Conference on Smoking & Health, 
Winnipeg 

Participant as ACA Council Member, (see ’’Lung 
Goodbye”) 

WHO/UICC Workshop on Smoking & Health, 
Khartoum 

UICC Temporary Advisor 

2nd International Conference on Health 
Education the Media, Edinburgh 
Speaker. 

Awarded doctorate in Social Anthropology 
(thesis on cigarette advertising) 


Source: https://www.industrydocuments.ucsf.edu/docs/jsjlOOOO 
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August 1985 Appointed to IOCU Regional Office, Penang as 

project co-ordinator of AGHAST programme. 
(Action Group to Halt Advertising and 
Sponsorship of Tobacco) 


November 1985 Director of Health Promotion, State of South 

Australia. 


Source: https://www.industrydocuments.ucsf.edu/docs/jsjlOOOO 
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